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It seems that Apple Maps is finally set to rival its more illustrious rival, Google Maps, in the provision of geographical directions thanks to a host of new features recently added by the tech giant, including a revolutionary new indoor maps feature. Here we take a look at how to access it, how it works, the benefits it brings, as well as a couple of current downsides to the new technology.

How to access it

Once opening the Apple Maps function, those premises with indoor maps will reveal themselves with the label “look inside”. The places that you would expect to have this feature are big pubic buildings which currently include airports and malls, but looks set to include more as updates are added. So not all are covered as yet, but Apple is consistently adding locations to the list. Once selecting “look inside” the view changes and you will now be able to see a floorplan of the desired building.

How it works

Apple have mapped these indoor areas and have, in collaboration with the relevant authorities, paired wi-fi access points with co-ordinates on the floor plans. The result is a location reading which Apple confidently states is accurate to within 3-5 meters. Incredibly, when you access the building desired, the technology also allows you to scroll between levels, in the cases where the building is multi-level, such as in most malls. The detailed floor plan changes as you scroll through.

What else can it do?

Indoor Maps has a host of other features available to them. For a start, it provides place cards of any business that you hover over in the building, meaning shops and restaurants and other service providers. The information detailed here includes the type of product sold, user ratings, and useful information regarding store contact details and opening times.

There is also an incredibly useful browse function, which allows the user to search for products or services they are particularly interested in. So, for example, if you are in a mall and you are looking to buy electronics, by selecting “browse” at the bottom of the screen it allows you to search though all the options available in the mall, or narrow the search depending on your criteria. “This type of search is something akin to a browse through the mall’s directory, and even negates the need to check that physical reference point when you are actually in the mall,” enthuses Terry Zoikom, a tech blogger at Writemyx and Britstudent.

In airports, the information extends to which airlines are present in which terminal, as well as information about check-in desks, which is incredibly useful when you are tired or anticipating arriving late, so need to navigate the airport quickly. There are also details of other important places such as security checkpoints and gate locations which promise to make the task of navigating a busy airport much easier. Finally there are also shop and eatery directories similar to those in the malls.

Are there any limitations?

There are perhaps two downsides to this function that currently exist. The first is that there are no oral or written directions given to you as to attempt to navigate towards your desired location, as there would be, say, when you are using directions on Google Maps. There is, however, a compass function which does make it relatively easy to ascertain the direction you need to move in.

The other drawback as it currently exists is the limited number of malls and airports that are currently available. As to be expected, most major cities in the US have been added, but not all the country is covered, and internationally there are currently just a limited number of options in the UK, Spain and Australia, among a couple of others countries. Of course, Apple is working hard to improve upon these options, so expect your local mall or airport to be covered soon.

As it stands, this fantastic new feature promises to elevate Apple Maps into the realms of popularity currently enjoyed by Google Maps, and as Sally O’Flaherty, a writer at Nextcoursework and 1day2write rightly predicts, “the future remains exciting with regards to what these tech behemoths will come up with next”.
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